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Your shoes deserve the very best binding: 
ing that helps hold the top-lines of the shoe exactly 3 d 
them. Rotary coated binding meets all climatic conditions anc 


the machine. 


But Rotary offers more than the finest in binding— it offers a compfete 
binding service including the superior Rotary French cording machine and 


the Rotary electric-point heating unit. 
Complete and immediate service to all users of the Rotary products. 


STICK to the ROTARY WAY and end all your binding problems. 
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Favored for its mellow texture and beautiful finish, 
Rueping’s KANKAKEE is preferred by leadi - nufacturers 
of smartly-styled leisure footwear. 


Write today for samples of this rich 


colored,clean-cutting leather. 
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A LEATHER BY 


SHOES STYLED BY 


WEYENBERG 


Genuine Shell Cordovan, rich, deep-toned and long wearing 
in smooth aniline finish for shoes and specialties. Shark 


embossed, too, for rugged tipping on children’s shoes. 


J. GREENEBAUM TANNING COMPANY 


FOUR TANNERIES IN CHICAGO AND MAWAUKEE 
Main Office: 3057 N. Rockwell St., Chicago. Eastern Office: 129 South St., Boston. Coble Address “Greentree” 
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_ in all popular colors and white. 


IRVALINE 


The ideal leather for price 
propositions, 


IRVING TANNING COMPANY 


134-146 BEACH STREET 


LEATHER and 


| 
Corrected grain,elkand smooth 
| 
Aniline finish and semi-amiline, 
J | : 
TON 41, 
SHOES —Aucust 30, 1949 


August 30, 1949--SHOESCOPE 


ape 370249 
| 
F ’ . ’ 
| 
| 


The NEW Prime Innersole No. 2 for welt construction makes money for Pictured above is a Texon sole. Its 
you by affecting substantial savings in production costs. single rib is attached with Prime A600 

Cement. In this type of sole no gem 
Faster? Yes, much faster production. Add to this such important: shoe duck reenforcing required. 
making qualities as added strength without rigidity and more exact 


margins. 


Has this NEW Prime Innersole No. 2 been tested under actual shoemaking 
conditions? Of course! And it has been found to fill a great need in 
today’s highly competitive market. 


Big claims. you say. Well let’s prove them to vou. 


MANUFACTURING COMPANY 


LYNN, MASSACHUSETTS 
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PIPING need not be a problem 
piping is easy to handle, econon 
thorough job of decorating any shoe. 


To get the smartest style effects and to reduce your 
production problems use genuine STIXTITE piping. 


WE ALSO MANUFACTURE 
PLATFORM AND INNERSOLE BINDINGS 
in leather and imitation 


TOP BINDINGS AND FACINGS @ FOLDED AND PLAIN STRIPPING 
UNITED STAY COMPANY, Inc. 


222 THIRD ST., CAMBRIDGE 42, MASS. 
AGENTS AGENTS 


B. Dahm— Edward O'Brien— 

1602 Locust St., St. Louis 3, Mo. 77 Seymour St.. New York, N.Y. 
Arthur K. Meyer Co.— McDowell & Lincoln, Ltd.— 

1205 8S. Maple Ave., Los Angeles 15, Cal. 4428 St, Lawrence Blvd., Montreal, 
Wm. B. Heald & Co.— Quebec, Canada—77 Ontario St., So. 

549 W. Randolph St.. Chicago 6, TIL Kitchener, Ontario, Canada—S66 St. 
John G. Traver & Co— Valier St.. Quebec, Quebec, Canada, 

141 No. 4th St., Phila. 6, Pa. Julius M. Wallheimer— 
Robert Sanders— Pr. O. Box 741, Port Elizabeth, South 

41 Spruce St., New York 7, N. Y¥. Africa. 

Carl Giesenberz— 
308 East 3rd St, Cincinnati 2, Ohio 


“STEXTITE”’ PIFEO SHOE 1S A SMARILY PIPED SHOE 
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WR. COBBLERIGHT helps me buy right 


Mr. N. Ettelbrick, Head 
Step Master Shoes, Incorporated 
Greenup, Mlinois 


STEP MASTER Moccasin Oxford In Stock for Immediate Delivery 
Available in sizes 5'. 8, 81, 12, 1214/3 BCD widths in All 
Red, All Brown, Brown & White, and Brown & Fawn Two-Tone. 
Prices: $2.30 to $3.30 depending on size. 


To operate wisely in the leather market these days, every fact and bit 
of knowledge is essential. To get just the right leather for his new styles, 
such as this new STEP MASTER RED OXFORD for children (now being 
featured by the nation’s smartest children’s footwear stores and depart- 
ments), Mr. N. Ettelbrick gets suggestions and swatches from Mr. 
Cobbleright regularly. 

This way, his shoes get maximum retail selling appeal and value — plus 
cutting figures that STEP MASTER SHOES, INCORPORATED can rely 
on for profitable close competitive pricing. Mr. Cobbleright will gladly 
submit his suggestions and quote on the leathers for your new stylings, 
On request. 


VISIT BOOTIE 54 
Main Ballroom 
Waldorf Astoria, New York 
September 7-8 


N. BREZNER & COMPANY. Ine. 


145 SOUTH STREET, BOSTON 11, MASS. TANNERY: BREZNER TANNING CORP., PENACOOK, N. H. 


Represented by — ST. LOUIS, MO. 
Hl. Bo Avery Co. 


NEW YORK, N. Y. MONTREAL, CANADA © ‘TORONTO, CANADA 
Homer Bear D. Chouinard Ed. R. Lewis Leather Co., Ltd. 


LOS ANGELES, CAL. SAN FRANCISCO, CAL. ROCHESTER, N.Y. 
Russ White Co. Russ White Co. Joho E. Graham 
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NORTHWESTERN LEATHER COMPANY 
BOSTON 11, MASSACHUSETTS 
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The Walker Cup, emblematic of 
National Amateur Golfing Honors 
between the top golfers in America 
and Great Britain, in annual com- 
petition. 


...and the shill of a Walker Cup Champion 


MEAN CRAFTSMANSHIP At Its Best 


é 


Superior character and tannage recommend MACKINAC to shoemakers 
intent on adding value to footwear adapted to more men’s budgets — 


well-groomed shoes, longer-lived, of greater serviceability. 
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Any recognized work shoe manufacturer can 
furnish your work shoes with genuine Barbour 
Stormwelt — plus the extra selling power of 
Stormwelt tags and the Stormwelt promotional 


Work Shoes sell more easily . . . in 
larger volume . . . at a better profit . . 
when you promote them as 


“WEATHERSTRIPPED” 


with Genuine 


| 


PATENTED 


Wear 
“WEATHER STRIPPED” 


Wark Shoes 


“‘Weatherstrips”’ 


Holds The Shape 


Styles The Edge 


BARBOUR WELTING COMPANY, Brockton 66, Mass., U.S.A. 


The SOLID LEATHER STRIP that, 
STYLES as it **WEATHERSTRIPS” 
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Wherever Sheep and 
Lambskins are used 
you will find Wins- 


low leathers because over a period of years, since 
1776 to be exact, the name Winslow has meant 


the finest in the art of tanning sheep leather. 
Today—for the best sheep and lambskins— 


see Winslow. 


Featuring Kiddie-Krome 
FULL CHROME TANNED 
LAMBSKINS 


WINSLOW BROS. & SMITH CO. 


NORWOOD, 
MASS. 
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SHEEP 


They just can’t take it! 
Genuine reptiles are usually barke 
tanned and are quickly and permae 


nently discolored by steam. 


De not attempt to steam-solten 

thermoplastic box toes in rep- 
tile uppers. Get your Beckwith 
agent’s recommendation in 
advance of cutting uppers. 
Depending upon which prac- 
tlee your conditions best faver, 


he can elther supply you with 


dry heaters or arrange fer your 


temperary use ef canned pre- 
pared selvent bex tees which 
require neo wet- 
ting at pulling-ever. 
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ANCHOR BRAND! 


These original shoe designs serve to highlight the popular West- 
ern Sets—Brass Rings—and mannish, rugged Buckles offered by 
Anchor Brand—the quality line. 


Available in a wide variety of types and sizes for men’s, women’s 
and children’s shoes, Anchor Brand Buckles are carefully made, 
finely finished with smooth edges that will not skive or cut the 
leather. Write, wire or phone for samples, prices and suggestions. 


2 


1. This juvenile sport y= For this very popular ty 3. Our new 1”, No. 7006 
features the Anchor boot, we st our Solid Roller Buckle finished in Mili- 
No. 9678 Brass Rings: 4¥e' or 1’, No. 9; tary Bronze looks very smart 
and No. 9679’ or 11%", No. 7. on this man’s shoe in polished 
illustrated is the ¥e, 9900'/2 ox-blood calf. 

Deeply Convex Buckle which is 

recommended for use with the 

same Tip and Loop. 


New York * Boston * Philadelphia © Chicago © St. Lovis * Dallas © Los Angeles © San Francisco 
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The peculiar, unnerving nothing-new situation still pre- 
vails in shoe fashions. No really new shoes are turning up for 
Spring. And the early Spring shoe shows to date have shown no 
indications of anything wholesomely fresh in footwear fashions. 
These early shows, mind you, are high-grade higher-priced lines 
where many of the new shoe ideas are created and introduced. But 
little that was substantially new was reported. It is significant 
inthis respect. Spring shoes, except for ordinary seasonal 
changes, will pretty much follow the pattern of this season's 
' styles. Where the changes will occur, and are occurring, is in the 
treatments and effects—largely a retouching job on current de- 
signs. Asymmetrical treatments will likely be the central theme 
of Spring fashions. Offsided quarters, throats, toes, straps, 
etc. Uniformity of design is being avoided, but not at the sac- 
rifice of design harmony. 


~ 


Suede is still number one material. But smooth leathers 
are moving infast. Suede is over its peak, is the consensus. 
Women are calling for new textures as well as new designs. Hence 
the climb of smooth leathers, of the peculiar textures of rep- 
tiles, and the slow but sure return of certain fabrics—faille, 
shantung, and meshcloth (the latter both for men's and women's 
shoes). Patent, too, after a long sales lull, is beginning to 
show active signs of rejuvenation, chiefly used in combinations 
rather than allover. Shoe buyers Spring choices for materials 
are in the following order: suede (calf first, then kid, some 
fabric suedes in cheaper grades), calf (very close to suede), 
kid, reptiles (mostly snake), patent, fabrics and synthetics, 
the latter two representing only a very small portion of planned 
selections. 


Spring colors are rated about in the same old ratio: 65-75 
percent black, 10 percent browns, 5-10 percent blue, and the re- 
maining 10-12 percent divided among all the rest. Most signifi- 
cant color note is the indication of another strong blue season. 
In fact, some shoe buyers are classifying blue as a staple, along 
with black and brown. Green is fourth choice, followed by red 
(leaning toward wine tones) and beige or tans. But watch taupe, 
some say. Much talk about multicolors, but still only talk to 
date. Colors still a big problem with many, if not most, retail- 
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ers. Many have been stuck at season's end. So watch an increas- 
ingly emphasized trend—stress on a single "new" color each 
season (aside from the staples). 


Nothing particularly new turning up in lasts. The walled- 
last trend continues slowly but surely. Walled lasts are abet- 
ting the sales of closed toes which fit better in such lasts. Top 
ridge of wall is softened, not sharp. Moving into popular-priced 
shoes. Babydolls still moving well inall heels. British walk- 
ers coming up, too—with walled lasts. ° 


Vamp treatments receiving terrific attention—for it is 
here that much of a new look can be given to an old shoe. Mudguard 
effects have given way to the old sabot strap which has slipped 
down to the vamp. Interlaced vamps being used to create an em- 
broidered effect. Shell vamps continue to do well but are on the 
decline. Almost every conceivable variation has been used on 
them. Cutouts are the most important of all vamp treatments for 
Spring. Every imaginable type of cutout design, small and large 
patterns, a wide variety of shapes, etc. Cutouts comply with 
the continued demand for light-airy footwear, the silhouette 
effect. Look for a return of the high-fronted Valkerie, some 
decorated with beaded designs, or scalloped. Lattice or woven 
vamp effects are much inthe picture, too. And very important— 
offsided vamps. This in compliance with demand for asymmetrical 
treatments of all types. Throats show nothing particularly new 
—plain, V-throat, U-throat, scalloped, etc. But the peaked 
throat has little chance of being revived. 


Cutout quarters are the newest note. Some of the most 
sprightly new models will be cutout from vamp to quarter with 
harmonious motif throughout. The back of the shoe will hold al- 
most as much attention as the vamp. Backs will be predominantly 
open, and quarters on the decorative and fancy side. Gore 
quarters will be strong, too, Look for a rising ratio of closed 
backs. However, where shoes are closed in back they will be 
very much open in front and center, and vice versa. The all- 
closed shoe, except for the conventional opera pump, has been and 
will be little seen. 


Piping will continue as a popular part of the shoe, but will 
require continually new effects and uses if it's to hold ground. 
It is being used with particularly effective results on reptiles. 


Chief note in ornamentation is beading or beaded effects. 
Most of these are small, colorful, but used in sparse good taste 
in delicate design. Mostly on the vamp, but more use to come on 
quarters, straps, bows, etc. to create a symmetry of design fore 
and side and back. Small Studs and nailheads are also doing well. 
And snap fasteners on sabot type shoes, used with gore. Buttons, 
while still in the picture, are rapidly on the decline. By next 
Spring they are expected to be breathing their last. 
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A. High center strap with 
gore adjustment, cutout and 
looped vamp treatment; in 
black suede, with loops of 
black patent. 


B. Unique quarter treatment 
on open-back sandal. Cut- 
outs dotted with silver mar- 
quisettes. Black suede vamp, 
quarter and platform. 


C. Opened-up sandal with 
unusual use of strap effects. 
In black suede. 


D. V-throat with button on 
vamp; anklet strap with gore 
adjustment. In black suede 
with red piping. 


E. A high front open shank 
sandal with smart but simple 
double instep strap. 


F. New version of double 
ankle strap; matching cut- 
outs on vamo and quarter. 


In black suede. 


HIS SMART sextet of Spring sandals express several in- 

teresting new touches that will be important for the coming 
season. Note the unique use of straps to cleverly combine 
functional and decorative effects. Straps, of course, are expected 
to dominate the Spring footwear fashion picture. Cutouts will 
also be very prominent—and here the experienced hand of Al 
Lewis has carved a number of fresh treatments of cutouts in 
vamp and quarter. Note also the novel effect achieved with the 
V throat combined with vamp strap and button. 
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A. Sabot strap balle- 
rina of softie construe. 
tion: vamp and. strap 
opened up. Sabot strap 
has double gore at sele 
for centering cutouts in 
strap. 


B. Woven vamp loafer 
type with finger gore at 
instep. Moccasin vamp 
and wedge heel. 


Asymmetric step 
treatment with same 
motif at) vamp. Slip: 
lasted. 


D. Sabet strap divid- 
ing inte twin straps: 
gore adjustment: in- 
vide sole and -nap ‘ast- 
ener Moceasin 
Vamp. wedue heel. 


FE. An offshoot of the 
ballerina in a new-look- 
ing pattern with unusu- 
ol strap treatment, 


F. Pleated tengue sof- 
iie ballerina stepin: 
mudeuerd treatment ex- 
tends down as platform 
cover, 


number of fresh inspirational notes for 

Spring. The novel vamp treatments stand 
out on their own, fresh in every aspect. The in- 
step treatments, by strap or tongue, are also 
smartly individualistic. It is just such pert indi- 
viduality that is sought by the teen-ager con- 
scious of her singular personality and requiring 
all the go-with effects to match in her clothing, 
shoes included. Thus we have a sextet cf flatties 
which have been “lightened up” with delicate 
touches that create a dressy effect on comfort- 
able footwear. 


Ta HALF dozen teen-age models have a 
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VIRGINIA McCUNE 


Miss M Cune majored in art in high scncoi and attended Wasr 


naton University for one year where she studied general art. 
While still in school, Miss McCune answered an advertisement 
de! shoes for a St. Louis company, and while working at this 


natural interest in creative art gave her the idea 


3 shoes 
the case with mcs . Louis shoe desiqners, she w rked 
Dunbar Pattern Co. in S+. Louis. After five years on the 
desianina staff, Miss McCune was transferred to New York by the 
Dunbar mpany to make a retail surv ¢ St. Louis shoe 
manufacturers and working direct with the snc sducers, made 
variations of the existing styles 
Miss McCune did this type of werk for five years, until M-217 
the government order restricti designs, was put into effect 
and she retired + the shoe until February, 1949, when she 
i i f St. Louis Shce Stylists, + 
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N Iss VIRGINIA MeCUNE has carved these ex- 
quisite models out of snakeskin to presage a 
highlignt for the coming Spring. Her clever use of 
contrast either in designing lines or materials 
lends a highgrade note to these styles. The pump, the 
sandal, the strap-—-all are found adaptable to snake- 
skin, and snakeskin is very prominently in the Spring 
picture. The verdant sparkle of reptile, along with 
its distinctive textures, give a high versatility to these 
types of leather. Miss MeCune has made the most 
of this versatility in fashioning these smart styles. 


A. A smart pump whose 

teardrop cutout on the vamp 

is matched by another at the 
ack. 


B. simple but elegant 
snakeskin pump with qreen 
tip and foxing contrasted 
aaainst another color. 


C. In allover snake of one 
color contrasted by piping 
and lacing. Cutuouts on 
vamp carried down to scle 


D. The “high look" in sandals 
—in suede, but the straps if 
sparkling reptile. Note 
nude" ook of siithering 
straps. 


E. A tailored Spectator with 
snakeskin tip and ‘oxing, in 
matching or contrastec colors 
on suede 


F. Dressy tailored pump in 
suede with snakeskin front. 
Bow looks like part of the 
shoe constructicr also in 
snakeskin 


G. Sandalizea “companion” 
shoes in allover snakeskin. 
Vamps adaptab'e for pump; 


or strap quarters 
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A. Cutout three-loop tie 
with delicate dressy stiteh- 
ing, 14/8 heel and 's-inch 
platform. 


Dressy oxford tie with 
multi-cutout effect on vamp 
and quarter. 


B. Another insten cutout 


tie oxford on walled Jast. 


this with slightly more em- 
phasized stitching. 


D. Wedge heel play or! 
with perforated front on! 


open woe, 


oxford-ties which individually or 
together create a refreshing look 
in this tye of footwear. The cutout and 
perforation are given articular stress to 
create the desired open-up effects in ox- 
fords for Spring. Here is a variety of heel 


H ARE ten new Spring oxfords or 


E. Triangular cutouts play 
counterpoint to multiple 
small entouts or perfera- 
lions. 
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heights and soles (single or platform), 
too. With the “opening up” of the ox- 
ford to redeem it from the foot-enclosing 
shoe of the past, this type of shoe is 
rapidly gaining new attention from 
stylists and consumers alike, for comfort 
is still one of the prime desires of all 
classes of consumers. 


F. Again the multiple 
small cutouts or perfor 
tions, but contrasted 
novel cutont 
on the vamp. 


H. The oblong effeet) on 
the vamp contrasted by the 
small circular cutouts 
creates an unusual Jeok. 


the-loop teardrop cutouts 
harmonize with single 
ieardrop on the vamp. 


I. Here the design empha- 
sis is on the vamp, by use 
of leaf, cutout and. stitch 
ing offects. 


J. A sedate but attractive 
model in 14/8 heel. Closed 
toe balanced by open ef- 
feets of perforations and 
cutouts. 
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MEL SNOW 
Mi/waukee 


HE SPRING-SUMMER popularity of the so-called ventilated 

shoe for men shows no sign of waning. Rather, anticipations for 
the season ahead are high. While the woven and perforated types 
will continue in the front line of sales, a relative newcomer with 
rising appeal will be the leather meshcloth combination, a ma- 
terials team smart in appearance and cool-comfortable in wear. 
The dual texture presents a fresh selling point. Also, the wide 
variety of sporty color combinations (brown-tan, blue-gray, etc.) 
are excellent go-with features appealing to the males seeking 
completion of smart sport ensembles. 


Medium brown leather trim) ised 
in conjunction with a tan mesh- 
cloth material for sporty: two-tone 


effect. 


Suggested grav leather with 
dark blue mesheloth. 


Kither in tan leather wath dark 
brown mesheloth, or vier versa. 


Lee of Navy blue deather trim on 
a grav mesheloth make harmoni- 
ous match fer gray or blue sport 
clothes. 


503 


Leather and mesheloth in contrast- 
ing colors. or “blending” colors, 
and possibly contrast stitching. 


Allover color could he used by 
matehing the leather with mesh- 
cloth color as desired, 
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A. A unique “split’ quar- 
ter” with symmetrical ef- 
fects fore and aft. 


B. Button collar instep 
treatment with draped 
sides, either or 
closed back; if closed, 
drape continues areund 


hack. 


Elegant: but simple 
drape with narrow Joop 
around ankle. 


D. Another “split quarter” 
with refreshing instep ef- 
fect. 


E. Woven straps with off 
sided outline create femi- 
ninity: adaptable to a seal- 
loped silhouette sandal 
vamp. 


F. Overlapping omulti- 
pieced pleated effect: with 
center” buckle adjustment. 
Beautiful in multicolors. 


G. Novel use of straps give 
intricate woven appearance 
to simple quarter. Sug- 
gested in pastel multicolor 
suede or kid. 


H. Unusual ankle-art  ef- 
tect. Interwoven slender 
straps create delicacy. 


ERE |S creative shoe 

designing at its best. 
Joseph Dilk has concen- 
trated on fresh quarter 
treatments. Most outstanding feature of these designs is the beautiful 
delicacy of detail that makes these quarters so feminine. The gracefu 
sweep of lines used on straps and drapes, highlighted by button, 
buckle or bow, create a cosmopolitan smartness. From a practical 
viewpoint, too, these quarter effects are highly adaptable to both 
highgrade and popular-priced footwear—a designing feat which re- 
quires utmost ingenuity and experience. 
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ERE ARE several refreshing and inspiration- 
al style notes from one England's foremost 
designers. Note the Continental air in these 

models, their regal elegance. True. these are not 
shoes easily constructed because of their detail. 
But modified to suit the individual's purpose they 
suggest a wide variety of possibilities. They are 
strictly cosmopolitan, almost) Parisienne their 
essence. But often it is just such daring of design 
that suddenly ignites a new fashion trend. 


; Ri Ti 
A. Ex 
4 blends with at 
Ww 3n aleaant balanced by on 
i scirt, Open toe by open shank. 
ut 
H ut Quarter pr E. An elegantly + 
4 vide 4 tailore 
pened-up ef shoe stri 3 
ur ect king the high 
retes 
B. An of smopolitar 
{ A sided high ashion an P 
with sca pea 
and pleated inst F. Strict 
Aaa sh ster 
e enclosed lock thed  “ront 
ack shank and 2 
C. Another t 6. A s! 
wn-tronted snoe wit reaa 
with £ e r h-tront 
nants sumicient ed but 
4 5 7 in back, shank pen snank and ioe 
j tne H. A + 
j desired ; gughty sitia 
pinked edge 
i 


‘4 
40974 
— ie / 
— — \ 
} ; 
a 


SHOESCOPE National Survey— 
Spring Shoe Buying Plans 


MATERIALS 


HE NATION'S shoe buyers. polled on Spring shoe 

buying plans. appear to agree on one thing: their 
selections as regards materials will be about the same as 
at present and for Fall. In short, no important shifts in 
preference are seen right now. though a few important 
signs of early trend indications are in the offing. 

SUEDE: No signs yet of substantial decline in demand 
for suede and its long reign. In the East it rates as No. | 
material for Spring. In New York. for instance, calf suede 
is a runaway. In Boston kid suede has the edge because of 
price differential. Some fabric and synthetic suede in the 
cheaper grades, of course. Suede rates as second choice in 
the Midwest and West. third in the Southwest, and makes 
a poor showing in the South. Look for less over-all suede. 
more use of suede in combinations with smooth leathers 
and fabrics. 

CALF: Except for the East. calf rated first preference in 
buying plans everywhere else. Recent price drops in calf. 
women’s weights. have motivated buying and inclusion in 
Spring shoe buying plans. Of course light side leathers are 
also termed “calf” by many shoe buyers. and side will 
represent a much larger portion of what is termed calf. 
Also, the trend toward more use of smooth leathers is help- 
ing calf. 

KID: The kid group ran about third in both the East 
and Midwest, rated second in the South, but fared less 
favorably in the West and Southwest. [It will fare better 
in higher grades than lower. Not much change in its gen- 
eral position with other materials. 

REPTILES: Very controversial for Spring. Has made 
substantial strides. but spotty in) popularity. buyers’ 
selections. rates from fourth to fifth in position, Alligator 
holding well better grade footwear. but snakes and 
lizards showing a sharp drop. Lots of promotion but not 
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Not much change in preferences. 
But watch for a gradual but signifi- 
cant swing toward more smooth 
leathers, less suede. 


many takers. say reports. Depends on the region. Snakes 
good in South. poor in New York. More demand for gen- 
uine reptiles. less for prints. Colored reptiles, especially 
snakes. the bizgest item for Spring. 

PATENT: Beginning to wake up after several sleepy 
seasons, Strangely, stronger interest in patent from the 
South and Southwest; also good on West Coast. Slower 
to pick up in the East and Midwest. No larger purchases 
contemplated. however. But watch for plenty of patent 
in combination treatments with other materials, 

FABRICS: Trend of active interest is upward. though 
nothing startling. It has been a slow climb back to the buy- 
ing stage. No signs yet of gabardine making a comeback. 
And most buyers fed up with polka dots, 

SYNTHETICS: Most buyers thumbs down on synthetics 
for uppers. Only if a serious depression hits. they say—and 
no one has that kind of gloomy outlook at present. Of course 
synthetics in very cheap grades, but nil elsewhere. Soles, 
however, are a different story. 

SIGNIFICANCE: The picture for materials evidently 
will show no appreciable change next Spring as compared 
with the past couple of seasons. With most shoe buyers 
playing their, plans cautiously. they are buying in line 
with prevailing demand rather than gambling on promo- 
tion of certain materials. It’s suede, calf, kid and reptiles, 
in that order. with calf and suede running very close. 

Suede. everyone thinks. has reached its peak. Some 
think that it has been badly overplayed. Some stores have 
carried as much as 60 percent suede. While suede demand 
remains high, sales have been lost on smooth leathers. 
Here again is an instance of trying to play the hand safe— 
of buying plenty of suede to meet demand but not enough 
smooth leathers to promote or even meet demand. Watch. 
therefore, for a trend to more smooth leathers as stores 
vie for more volume sales. 

Patent may prove to be a “sieeper”. though no one ex- 
pects it to be very big. It’s just that patent has been out of 
the picture for so long that a swingback may be in the cards. 
The same goes for some fabrics, And particularly in Spring 
footwear where more colorful treatments are used. ideally 
adapted to fabrics. Signs point to a slow movement in this 
direction, The momentum may mount or may abruptly 
peter out. The significant point is that the time is “ripe” 
for a change. a gradual swing away from suede. for in- 
stance, And that means a swing foward something else. 

Synthetics for uppers are getting nowhere. and their 
course becomes the more difficult: as leather prices slide 
down, as they have been. Moreover, the continued popu- 
larity of open-up shoes means less cost in use of leather. 
enabling the use of leather rather than synthetics or fabrics 
in footwear in popular price ranges. 
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SHOESCOPE National Survey— 
Spring Shoe Buying Plans 


COLORS 


LACK and browns. as usual. will account for perhaps 

80-85 percent of all shoes. Blues may account for an- 
other 7-10 percent. And the rest’ will comprise all other 
colors. And though Spring is customarily a more colorful 
season than Fall. the splurge of color will not vary much 
between the two seasons. Some buyers are more wary of 
colors after losing money on them in past seasons, Others 
feel that color is essential in footwear. but hasn't yet been 
promoted to its full value or merchandised to maximum 
potential. 

BLACK: Will represent 65 to 80 percent of inventories. 
depending upon the store, stock and locality. 

BROWNS: Another staple, will account for 5-20 percent 
of sales. It rates very high in Midwest. well in the East. 
but falls in the South and Southwest where more colorful 
lines are more popular. 

BLUE: Many retailers have placed blue in the “staple 
color” class along with black and brown. Practically all 
buyers expect another wholesome blue season next Spring. 
Is running very strong choice in Midwest and West: in 
fact. doing exceptionally well everywhere except South. 

WHITE: We mention it simply because it is running 
even ahead of black in the South. and very strong in the 
Southwest. However, white with other colors—black. blue. 
brown, ete, In cooler climates only for trims in Spring 
shoes. and then only in a few shoes. 

GREEN: Continues to rate ahead of red. especially in 
casuals. The richer tones in demand—kKelly green in the 
lead, 

RED: Not a great deal of interest in red hues proper. But 
lots of talk of wine. in the red family. Expect some. pro- 
motion on wine tones. but sales may be something else. 
Look for reds in combination with white or black. 

GRAY: Proved a disappointment last season. Hence 
buyers are very resistant this time. Not to thumbs-down 
extent. but very cautious, and inostly in better grades, 

BEIGE: The tans will be seen a lot in casuals. but little in 
dressy types. It is also a late Spring color. And watch for 
taupe. which some keen shoe buyers consider a “sleeper” 
for Spring. 

TWO-TONES: Only a fair showing expected. though 
stronger in the warmer climates. 

MULTICOLORS: Expected to move before summer due 
to their costume-matching possibilities. Some retailers mak- 
ing buying plans on these in hope of getting the jump on 
the summer season. 

METALLICS: Despite a variety of promotional efforts. 
metallics have slumped ever since the gold boom. Nothing 
has come up to take gold’s place. and nothing is, expected 
to. even for evening wear. 


Blue still has another good fling left. 
may even become a “staple”. Wine 
looks important. And taupe may be a 
“sleeper” to watch. 


SIGNIFICANCE: Color has long been one of the con- 
troversial issues of shoe business. Many shoe men sav. 
“Why all the talk about colors when season after season 
black and brown represent 80-85 percent of sales?” Other 
buyers say it isn’t that so much as the lack of proper mer- 
chandising and promotion of colors that keeps non-staple 
colors in the background. They point out that instead of 
stores trying to sell a maze of different colors every season 
—and getting hurt in the process—they should concentrate 
on one new color (aside from staples) a season, They point 
out in support of their argument, the successful job done 
on blue over the past season o1 two, 

Incidentally, it is significant to note that some major 
buyers have now placed blue in the “staple” class as a 
permanent fixture. along with black and brown, However, 
it will take another two-three seasons to prove whether it is 
or isn’t. 

Buyers are confused. Except for the staples (and except 
for Summer), the color range doesn’t comprise 15 percent 
of total sales. usually closer to LO percent. Yet failure of 
some of these colors in’ a season may make a serious dent 
in total profits due to costly closeouts and markdowns. 
Some stores, playing this cautionary note strongly, are 
sticking almost wholly with the staples. forgetting the rest 
except for one or two colors on a very small scale. 

But the counter-argument is very sound. Color, as in 
dresses. millinery. ete.. is an essential part of the ensemble. 
Smart merchandising tied in with clothing color trends 
could push more color in footwear—could put more colors 
into the “staple” class. Above al!. concentration on a single 
color per season aside from the staples. Merely stocking 
colors is not enough: in fact. it can prove costly. leave a 
bad taste financially. What's needed is better merchandis- 
ing use of color in footwear. The smarter operators are 
already doing it. 
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SHOESCOPE National Survey— 
Spring Shoe Buying Plans 


OTHING really new in shoe fashions has made its 

appearance yet, though everyone is expectantly wait- 
ing. A lot of tricky design ideas, but chiefly a re-touching 
of the old. Buyers relentlessly demanding new treatments 
meanwhile. a constant refreshment of conventional styles 
Most consistent style feature: opened-up shoes. 

In the dress shoe field the order of selection is pumps. 
ankle straps. instep straps. ties and oxfords. 

PUMPS: Offsided pumps are top choice. Asymmetrical 
treatments. Pumps both closed and open, but with more em- 
phasis on the latter. Versatility of pump as a utility dress 
shoe is chief reason for its continued hold. Also. it is sub- 
ject to an endless variety of “new effects.” 

ANKLE STRAPS: Running ahead of instep straps. 
Consensus is that shortened skirts are reviving interest in 
these types—flattering to the ankle when more leg dis- 
played. A thousand and one vi riations of these ankle straps. 
mostly asymmetrical and narrow. many blending with 


instep straps. 
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A really new shoe hasn't shown up 
yet—though everyone's waiting, hop- 
ing. Shoes continue to be “mongrel- 
ized”. Pumps top choice in dress field, 
sandals in casual. 


INSTEP STRAPS: Emphasis asymmetrical treat- 
ments. And mostly very narrow straps. doublestraps emerg- 
ing from or converging into a single strap or quarter, or 
combining with ankle straps to form a strap design, ankle 
and instep. Some sabot straps. wide with stitching or dee- 
orative treatments. 

TIES: Still trying hard to fight back into the fashion 
picture, but no substantial progress as yet. About the same 
interest as last season —spotty and experimental. 

OXFORDS: Now getting more of the opened-up treat- 
ment to avoid the “heavy” appearance and catch some of 
the dress trade as well as the comfort clientele. 

Casuals. as everyone realizes. have cut deeply into the 
dress shoe field. One important trend: many casuals be- 
coming more dressy in appearance in an effort to bridge 
the gap between dress and casual footwear. 

SANDALS: The number one shoe. by far. in the casual 
field. These shoes have wide versatility in’ price. design. 
comfort, ete, And in all heels. Popularity of open-up shoes 
have been boom to sandal trade 

PLAYSHOES: Rate second choice in almost every case 
except Southwest. Chief asset: price, Can be made in cheap 
constructions— stitchdown, Californias. ete. These 
have come a long way in smart appearance. have won a big 
following and steady demand. 

LOAFER TYPES: Practically a standard shoe now. sales 
good and consistent. However. look for “gadgets” and de- 
corative novelties to hold interest: in these with the teen- 
agers, 

BALLERINAS: Rated fourth in choice among the cas- 
uals. but a weak fourth. The fad has faded. but the balle- 
rina is still very much in the picture. Doing best in the West 
and Southwest. 

SOFTIES: Looks as though they've had their fling. The 
trend of demand and buying is downward. despite a wide 
variety of new treatments to sustain interest. In no case 
throughout the country did the seftie rate better than fourth 
among five choice of casuals for Spring selections. 

SIGNIFICANCE: The shoe fashion picture continues 
to be a “mongrelized™ one, A re-touching of the old to give 
a new appearance, but actually nothing startlingly new or 
promising. What has held good for this Fall will pretty 
much hold over for Spring. That's consensus. There is 
nevertheless a frenzied demand for something new. The 
effort to furnish this is chiefly in use of cutouts. variety 
of asymmetry, trick uses of straps, etc. Perhaps the Spring 
shoe shows held this Fall will motivate something really 
new. but all the shows of recent date have shown no indi- 
cations in that direction, 

Closed-toe shoes are moving in steadily, though the open 
toe still prevails. And wateh for the offsided open-toe. 
the asymmetrical tee. 
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SHOESCOPE National Survey— 
Spring Shoe Buying Plans 


VER-ALL it can be said that the style and height of 
heels prevailing this season and last will continue inte 
next Spring without appreciable change. The far-ahead 
leader continues to be the 16/8-19/8 range. with the 
12 8-15.58 range running second. It is interesting to note 
that various sections throughout the country show some 
important differences in ratings or choices of heel heights. 
In the East. for instance. the 208-238 range ran second, 
whereas in the rest of the country the 12. 8-158 range was 
the second choice. This may be highly significant as a 
“trend”. for many such shoe style trends originate in New 
York or other eastern centers. later spread west and spvuth. 
078-38: About the only thing keeping this range in the 
picture at all is the ballerina. which itself is on the decline. 
Of the seven height ranges. this one rated sixth. 

16-78: As signs of the past season or two have been 
pointing. the flatter types (7/8 and down) have been slowly 
declining in popularity. Though the range is in 
the picture. it rated only a fifth position as compared, for 
instance. with about third three seasons ago. 

88-118: This range looks fairly promising for Spring. 
In the East and Southwest it rated fourth position, but 
was third-place choice everywhere else. The lower wedgies. 
the dutchboys. ete. are still very popular. hence the good 
showing of this height range. 

12 8-15/5: Except for the East. where this range won 
third place. the rating in the West. Midwest and South was 
second place. and in the South first choice. Reason: it is 
the foremost heel in casual footwear. which blossoms. in 
the Spring. Also. the perennial Cuban falls into this class. 

16/8-19°8: The large majority of dress footwear con- 
tains heels in this height range—the Louis. Spanish. Conti- 
nental. ete, It was first choice everywhere except in. the 
South. where it rated second selection. 

208-238: This range made a surprise showing. and 
very significant in that it may indicate a trend. Buyers of 
better grade shoes report a demand for slightly higher 
heels, especially in the style-initiative East. Some popular- 
priced chains report the same, In the East this range rated 
second choice. and in Dallas. another pace-setting style 
center it rated third, though elsewhere it was fourth choice. 
Another important: factor involved is the trend toward 
lower platforms. or the use of single soles. but shoes with 
higher heels. 

24 S-up: There is a perennial but very small market for 
these extreme heights. and hence the low rating on the buy- 
ing selection chart (seventh position except for the East 
where it rated sixth), Moreover the lower platforms are 
bringing heel heights down. 
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A few mild trends in the making. Flats 
showing a gradual decline in popu- 
larity, while more interest shown in 
20/8-23/8 range. Demand also rising 
for new heel styles. 


SIGNIFICANCE: We are evidently beginning to see 
the crystallization of the mild trend away from flats, par- 
ticularly extremes in flats, Flats will continue to be an im- 
portant part of the heel picture. particularly with casual= 
so firmly established. But flats have passed their peak and 
will probably now begin to find a more natural level. 

There are varying opinions about the fate of the Louis 
heel. Some think it is fast fading. while others believe it 
is substantially if not permanently in the picture, The 
Cuban heel is undergoing important changes. becoming 
slimmer and more graceful, in some cases squared in the 
baek. It is winning new popularity. The extreme heights 
in heels are losing some of their always-small following by 
virtue of lower platforms which have dropped from one o1 
inches to ly to inches as the popular ranges. This 
means lower heels to accommodate the lower platforms. 

It is significant that an appreciable number of shoe 
buyers commented about the lack of initiative on the part 
of wood heel manufacturers in creating new heel styles. The 
Louis. Cuban. Continental. flats. ete. are “old” heels 
staples but lacking the sales-inspiring requirements. The 
wedgie and dutchboy types. still strong sellers. are also 
past the novelty stage. The time is ripe. according to these 
buyers. to introduce new types of heels rather than simply 
follow the orders of shoe manufacturers. If those heels in- 
troduced fail to click. then others should follow closely until 
one or two do click. Wood heel manufacturers. say these 
buvers. have failed to fulfill their duties in’ contributing 
style-wise to the movement of shoes via new heel styles. 
It is something to think about. for the current heel fashion 
picture shows no appreciable change over the past two- 
three seasons. 
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Left Top: 
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nverging int 
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matching cutou 


tif on vamp 


Left Center: 


asticized sandal, 
cely adaptabe to 


smooth or suede 


leather, Perforations 
and stitchina 


cecorative 


Left Bottom: 


Floating strap fc 


Test half dozen sandalized and stepin types strike a brilliant tone 
of appeal in their graceful simplicity of line with the decorative touches in 
delicate good taste. The silhouette effects are ideally adapted for Spring 
wear. Their versatility is expressed by virtue of their suitability to either 
smooth or suede types of leather, and to two-tone or two-texture arrange- 
ments, 


The sandalized low heel types will meet with anticipated popularity 
for Spring wear—for walking. afternoon wear. or just all-round dress 
utility. You will note the outstanding keynote: openness. either at the toe 
or heel or shank. or by cutouts in the vamp or quarter—in perfect keeping 
with the coming warmth of Spring months. 


Right Top: 


Open shank anda'- 
ized stepir. Perfora 
tions on vamp and 
Quarter strap 


Right Center: 


Tailored stepin with 
extended aguarter 
line forming a smart 


¢wo-strap ettect, 


Right Bottom: 


Interesting 
wishbone strap 
able for white 
contrasting color. 
Cutouts provide 
light airy lack 
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Top Left: 

A pleated vamp 
shoe—six pleats 
ternating in basket 
weave fashion. In 
two-tone or multi- 
color. 


Center Left: 

This simple pump 
is very effective by 
virtue of the har- 
monious contour 
motif on quarter 
and throat 


Bottom Left: 
Here is an intricate 
but clever use of 
loops, cutouts, 
pleats and strap, 
yet providing the 
desired opened-up 
effect. 


O FFSIDED pumps—watch for a lot of these asymmetrical 
eftects in Spring footwear. Nick Gardner has concentrated on 
kid leathers—ideally adaptable for pleats and drapes. With 
everyone demanding the pleated or draped shoe—provided it 
can be designed for economically practical adaptation—the de- 
signer here offers a half dozen such ideas that fit to this demand. 
Practically all emphasis is on the vamp by virtue of the pleat and 
drape. Note the artistic simplicity of the back parts is clever 
contrast with the decorative fronts. 


Top Right: 
Another pleated 
shoe on a simple 
pump, with smart 
decorative ‘treat- 
ment—a beaded 
leaf effect—on the 
vamp. 


Center Right: 

This offsided pump 
also makes use of 
pleats—a_ half 
smooth, half pleat- 
ed vamp to form a 
tasteful effect. 


Bottom Right: 
Again the offsided 
appearance, this 
time with a draped 
the 
spotlight. Note the 
double-U throat. 
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A. In calf, with suede 
vamp and quarter, and 
light decorative stitching. 
Seam on toe tip and on 
quarter above heel breast. 


B. A novel slipon, lacing 
on side. In suede with 
calf saddle and _ foxing. 
Graduated perfora’ions on 


C. Suede vamp and quar- 
ter on calf wing-tip ox- 
ford with elaborate use 
of perforations and pink- 
ing. 


D. Suede shoe, calf trim, 
with seam on toe tip. Sole 
is crepe. 


HESE ELEVEN men’s Spring models emphasize two 

vitally important men’s fashion features for the com- 
ing season: ventilated or perforated styles. and the com- 
bination suede-calf shoe. Both of these did very well 
sales-wise last Spring, are expected to do even better next 
year. The models displayed here combine practical shoe- 
making through clever design—the formula which ex- 
presses the work of the successful shoe designer. These 
styles offer a variety of interesting possibilities for adap- 
tation, for though they fill the bill for something “dif- 
ferent™ they remain within the sphere of demand for 
the practical and attractive. 
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E. A truly unique shoe— F. A simple but smart G. Suede vamp, calf H. An effective oxford 

suede vamp, calf tip and uing-tip oxford with saddle and foxing; cingle uith suede vamp and 

quarter, mass perfora- suede vamp and quarter unit perforations and imi- quarter and calf trim, 

tions imitation lacing. and calf trim, contrasted tation stitch lines between with seam on toe tip and 
by decorative stitching. perforatiozs. wuarter. 


I. Suede panel, calf trim, J. Suede panels and calf K. In suede, with calf 
seam on toe tip and quar- trim, with seam on toe trim, with seam on tip of 
ter, and piping around tip and quarter. wall-toe last; sole is 
collar and instep edge. crepe. 
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Open-toe, open-shank, san- 
dalized pump strap with 
simple but effective vamp 
lapel. 


Novel asymmetric casuai 
strap utth envelope type 
ramp 


Cc 


Iaterlocked vamp and strap 
open back and cut- 
o@t forepart provide inter- 
fashion appeal. 


D 


fie sandal with 
ged toe and trick strap 
iustment; perforated 
wp. Note graceful sweep 
front straps 


Asymmetric two-strap cas 
ual with vamp pieced to 
achieve an l’'ombre or sha 
dowed effect. 


I, IS very likely that straps will dominate the coming 
spring shoe fashion parade—straps from the dainty one- 
quarter inch wrap-around ankle strap with high platform, 
to the seven-eighths inch strap in the lower heel walking 
types. Except in the higher platform types, the newer 
instep strap will likely win the popularity polls. 
Countless ingenious ideas are creating fresh-looking 
strap effects. Straps will be seen interlocking, woven, 
crossed, twisted, scalloped and maneuvered in every 
way. And multiple straps merging from or into a single 
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strap, new side bracelet effects, and asymmetric treat- 
ments. 

In casuals, “trick’’ straps and quarters are having a 
boom. Key to it all is the insatiable demand for “some- 
thing different.” 

And as to materials for these styles, suede is still the 
leader for dressy fashions and softie type casuals. Some 
sign of mild decline in suede, due to recent inroads by 
calfskin, snakeskin and some fabrics. But as yet, nothing 
to take the glamour and popularity from suede next 
Spring. 
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F 


Novel casual pump with 
open shank on outside and 
smart vamp treatment, 


G 


Side-swept ankle strap 
bracelet with interesting 
pin-tuck effect on vamp. 


H 


Asymmetric sandalized two- 
strap with a neu. smart 
vamp break-up. 


Sandal with enticing side 
interest combined with 
new-looking strap and off- 
sided vamp inlay. 


J 


Unique casual. particularly 
the ving effect on vamp 
and quarter. 


K 


Dressy sandalized shoe uith 
cross strap and novel en 
tuining vamp treatment. 
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eCORDOVAN BUTTS 


Imitated but never equalled. The outstanding aniline 
leather—soft for comfort, long wearing with lasting 
beauty. "Horween Cordovan" is specified by leading 
manufacturers and retailers. 


e VEGETABLE CALF 


| ON DISPLAY “It's timber tanned" 
BOOTH NO. 24 Tanned with care by experts—Soft, mellow, long wearing, 
WALDORF-ASTORIA —smartly finished—''The Luxury Leather", for shoe uppers. 
SEPT. 7-8 


eCHROME CALF 


“CHROMEXCEL" 
Beautiful finish, rich appearance and unusual wearing 
qualities. 


A high grade leather for high grade footwear. 


¢ SIDE LEATHERS 


Heavy Sides—Chrome, Vegetable and combination 
tanned. Leathers that combine service and economy. 
Black and colors. 


2015 ELSTON AVE. CHICAGO 14, ILLINOIS 
New York: HERMANN LOWENSTEIN, Inc. 26 Ferry Street 
Boston: KAYE and BARNES, Inc. 93 South Street 
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The Lynn Buckle Mfg. Co., Inc. 


who also operate the 


Continental Trading Co., Inc. 


For Export And Import 


take this opportunity of thanking our clientele who have given us the 
pleasure of serving them with ornaments and buckles for their shoe 
output, and may this coming style show bring prosperous business 
so that we can again give service, immediately if necessary, from 
a line of ornaments and buckles consisting of more than 2000 differ- 
ent numbers. 

We have popular priced buckles for competitive grade shoes and 
high priced buckles for high grade shoes. We use the right gauges 
of metals and our colouring rooms are fully equipped with the latest 
plating and polishing methods to give the proper finishes. 


Do not hesitate to ask us for samples and if you need buckles, with 
Western effects, we have them. 


Lynn Buckle Mfg. Co., Inc. 


721-733 Washington St., Lynn, Mass. 


KIPS SIDES 


Smooth and Elk 
All Colors in 
Aniline and Pigment Finishes 


PARIS LEATHER CO. 


70 South St. Boston 11, Mass. 
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The Finest in Calfskin 

e BUCKO CALF 

e VELVETTA SUEDE CALF 
e INFANTA CALF 


Booth 44 

at the 
Waldorf-Astoria, 
September 7-8 


HUNT-RANKIN LEATHER CO. 106 Beach Street, Boston 
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STYLESCOPE—Continued from page 21 


Heels are getting higher, slimmer. The movement is away from 
flats, away from the 9/8-and-lower range. Flats are still good, 
but the craze is over. The 16/8-19/8 range rules the roost, with 
the 12/8-15/8 next. But making a surprising showing is the 20/- 
23/8 range. Particularly in the big cities—where shoe style 
trends often take shape. The Cuban is getting slimmer, slicker, 
smarter, some in squared backs, though the latter continue to be 
experimental. The wedgie stays as a solid standby, but moving 
toward the higher levels, in the 12/8-15/8 range particularly. 
Stylemen, shoe buyers and other fashion-alert groups continue to 
comment about the lack on new heel styles. They feel that the 
wood heel manufacturers ought to do more creating, more intro- 
ducing of new heels. Rather than leading they are following. 


+ 


Are any really new shoes in the offing for Spring? No, not 
yet. Not anything to cause talk, raise hopes. Practically all 
the "new" shoes are re-touched jobs, though ingenious re-touch- 
ing. Something may come out of the Fall shoe shows, but it is 
yet to be seen. Some possibilities: a moccasin vamp with lacing 
on a woven vamp. Also a loafer type with gore ina high front— 
an excellent fitter. Another: a shoe looking as though it has a 
platform but is actually a walled last—a platform mudguard. 
Another rich possibility that might strike the fad level—dressed- 
up bowling or bicycle shoes. These are getting all sorts of ex- 
perimental treatments varying from Grecian sandal effects to 
ballerinas. It's a trick shoe that might click, especially with 
the teen-agers. The dressy sandal looks like the biggest item 
for Spring. The ballerina is, of course, fading fast, but a small 
portion will stick for several seasons yet. California sandals 
in fora terrific Spring—will cut into dress types rather than 
represent extra pairs. Sling pumps are likewise due for a whole- 
some sales outlook. 


+ 


Opened-up shoes a runaway leader for Spring. However, effort 
will be made to close up some part of the shoe—closed back and 
open toe, orvice versa. Orif both closed back and toe, then open 
shank and lots of cutout on quarter and vamp. Look, too, for ris- 
ing popularity of the offsided open toe. Anatomically it's a 


LYNN INNERSOLE CO. 
119 BRAINTREE ST., ALLSTON, MASS. 
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beserk idea, but with all the hue and 
cry for asymmetrical effects on foot- 
wear the offsided toe fits to the pat- 
tern, will find customers. Closed toes 
having a hard time making a come- 
back. despite all kinds of style lures. 
It’s not just a fashion problem, how- 
ever. After nearly ten years of open- 
toe shoe wearing and the toe com- 
fort derived, it takes quite a selling 
job to accommodate the toes com- 
fortably in an encased compartment. 
It’s as simple as that. 
+ 


Men's footwear still in sore need 
of sales inspiration. What with men’s 


dress shoe sales down more than 12 
percent from a year ago—the hard. 
est hit of all shoe branches—pro- 
ducers and retailers are desperate 
for ideas that will move these shoes. 
For next Spring it looks like another 
return of woven and ventilated shoes. 
These, however. will not represent an 
“extra” pair. as was discovered this 
vear. The ventilated shoes will con- 
sist more of use of mesheloth in 
combination with leather rather than 
via perforations leather, The 
brown-tan color combinations — in 
these shoes will hold well. Lots of 
plateau or walled lasts. Beige and 
wine tones will be given a hard push. 


WINDRAM 


COMBINING—ELASTICIZING 


3 Dorchester Street 


“Trouble Shooters 
on Tough Problems 


“Is it possible to properly back this new fabric . 
material... this unusual weight... 7” You can depend upon 
Windram experience and laboratories to find the one best solu- 


tion, Tf it can be combined ... Windram will do it. 


Room 1004 


Belmont Plaza Hotel 


WINDRAM MANUFACTURING COMPANY 
Established 1867 
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.. this special 


lily 


BACKING CLOTH and PLASTICS 


So. Boston. Mass. 


Blue has been an unexpectedly 

good seller for men’s—and will be 
again next Spring. Blue suede. calf. 
reptiles. Also combination tones of 
brown suedes. And be on the watch 
for a return of the brown-white and 
black-white sport shoe which had an 
unhappy death over past seasons. 
They are again showing signs of life 
in buying plans. 


+ 


Some crepe soles in men’s casuals, 
but the heavy lug soles fast fading. 
The Algonquin type is still holding 
well. virtually a perennial. The hand- 
sewn moccasin is getting fine reports 
for Spring. Its good Fall season is 
expected to carry through. The 
brief sprout) of) monk straps and 
buckles was nipped early. shows no 
hope now. Heavy details on men’s 
shoes. especially for younger men, 
show no signs of decline except for a 
thinning of the sole from the ex- 
treme irons of the initial types. The 
tieless gore oxford that got off to an 
unsure start last Spring looks very 
promising this Spring. 


+ 


Boys’ shoes for next Spring will 
follow pretty closely those types of 
past seasons. but tending to get a 
grown-up look. much as teen-agers 
demanded more grown-up designs for 
themselves. Boys’ styles will feature 
two-tone woven shoes, the moccasin, 
sandal and the gore shoe. Bottoms 
will continue to feature a variety of 
leather. rubber, crepe. wrap 
crepes and lugs. the fancier the bet- 
ter, 


sles 


+ 


Schoolgirl shoes are moving more 
and more toward mature styles. with 
opened-up and moccasin types in the 
lead. Patent is near tops for dressup 
wear. with elk in the lead for every- 
day use, Saddles and ghillies will be 
prominent. and the wedge types are 
in’ solid. 


+ 


With the over-all style picture still 
in a muddle—demand for new styles 
or treatments but no really new shoes 
turning up—everyone is looking for- 
ward to the leather and shoe shows 
of this Fall in hope of finding the in- 
spirational note. Stylemen say that 
the stvle lull of the past couple of 
seasons is one of the longest they can 
recall that no shoe fashion 
trends have been in the making. 
Hence. it is felt: that something is 
certain break shortly—-a_ band- 
wagon shoe that everyone can cash 
in on, 
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A complete line of high quality shoe buckles in all wanted designs’ Service excellent! Prices competitive | 


BUCKTES, SINC. | 30- 0-33 F PROV.., R. 


Specializing in... 
Chrome and Vegetable Linings 
Colored Capeskins-Alums-Naturals 


GLEASON LEATHER CoO. 


40 BEAVER ST. SALEM, MASS. 


TO REACH 
Buyers Who Specity 


use the pages of 


LEATHER & SHOES 
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Reign? 


Suede—How Much Longer To 


An analysis of the phenomenal 
rise and long reign of suede— 
and the signs pointing to a forth- 
coming change in the picture. 


LEMEN. designers. tanners. ing lead in the footwear fashion 
shoe manufacturers. _ retailers field? No one has been able to account 
even consumers are asking the same for the long. phenomenal reign of 
question: How much longer will suedes. It has ridden the top of the 
suede leathers hold their overwhelm. materials heap since war's end. and is 


> SHOW-TIME= <= AGAIN! 


MILO Corp. 


PROUDLY PRESENTS 
THEIR LATEST STAR PERFORMERS 


\ \ 
"\\ DRESS ELK SIDES 
IN ALL THE NEW COLO! 
CHROMALINE | MEN’S WORK 
An aniline finished side SHOE ELKS 


leather for men’s and women's 
loafer type sheet: | / 
| 
ALONG WITH YOUR OLD FAVORITES 


MEN'S QUARTER 
LINING SIDES 


MEN'S QUARTER 
LINING SPLITS 


See Them All 
Sept. 7-8 
at the 
TANNERS‘ COUNCIL SHOW 
Booth No. 10 
Grand Ballroom 
WALDORF ASTORIA 
New York City 


DOUBLE SHOULDERS 


W. MILENDER & SONS 


107 South St., Boston 11, Mass. 
SALES AGENTS: 


John Harvey Leather Co. 
Philadelphia St. Louis 


S. Feibelman 
Los Angeles 


C. O. Chapline Co. 
Milwaukee 


still atop the crest of popular choice. 
However, there are signs in the wind 
that a change is in the offing. that 
suedes have passed their peak. 


The most phenomenal aspect of the 
suede situation is this: Before the war 
suede was a “seasonal” leather to be 
found in stores chiefly as a Fall item. 
Most retailers would give them prac- 
tically no consideration at other times 
of the year. nor would consumers. 
For some unfathomable reason, how- 
ever. a radical postwar shift) came 
about after the war. with consumers 
demanding suedes both Fall and 
Spring and even during summer 
months. The idea that suede was a 
cool-weather shoe was completely by- 
passed. 


Causes Behind The Change 


What has made suede footwear a 
year-round shoe? The consensus of 
shoe men comprises a pretty plausible 
answer, The all-closed-up suede shoe 
is. true enough, a shoe warm to the 
foot and obviously lacking in appeal 
in Spring and Summer. The closed-up 
shoe was a staple before the war. But 
following the war there was a com- 
plete turnabout to the opened-up 
shoe. and the latter has prevailed in 
sales about nine to one. And therein 
appears to lie the key to the postwar 
spiralling in favor of suede types. 
Women like suede as a material. its 
nich, easily brushed nap. its adapta- 
bility to colors and to nice combi- 
nations with other materials. 
utility. versatility. Apply to 
opened-up footwear where the alleged 
“foot-warming” qualities of suede 
could be compensated by the venti- 
lation in the opened-up shoe.—and 
here was the solution to the problem 
of converting the suede shoe from a 
seasonal to a year-round item, 


Another significant’ thing hap- 
pened. Men began wearing more 
suede footwear—allover suede or 
suede combination with other 
leathers. Of course some suede shoes 
were always sold to men before the 
war, but the market was virtually 
inconsequential because so many men 
regarded suede as a “feminine” lea- 
ther. However, with the return of the 
war veterans to civilian life and the 
consequent boom sport clothes- 
particularly colorful sport clothes— 
the suede or “brushed leather” shoe 
suddenly found a new mass market 
which today continues to grow. The 
objection of males to the so-called 
“femininity” of suede was abruptly 
by-passed, as was the prewar male 
resistance to colorful brilliance in 
sport clothing. 
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Price Not Involved 


Price was not and has not been a 
major selective factor in the long 
popularity reign of suede. For ex- 
ample, today calf suede sells at $1.- 
1.15. while best grade women’s calf 
sells 80c-$1. The higher prices 
of a year ago were in the same ratio. 
Kid suede sells at 40-60 cents. the 
same range as glazed kid. Similar 
illustrations point up the same fact 
that suedes have not been popular 
cheice by virtue of cheaper prices. 


However, as regards price. we do 
find most activity today in the 
cheaper grade, cheaper price suedes. 
in split suedes. in fabric or “synthe- 
tic” suedes, This simply conforms to 
the high demand for casual types in 
the popular price field. (Note: in the 
past year while overall shoe produe- 
tion has fallen about three percent. 
output of casual footwear has in- 
creased 14 percent as against a drop 
of percent) women’s dress 
types.) Nevertheless. the demand 
still for suede, 


Is The Peak Over? 


Because suede has had such an 
unusually long reign. a growing num- 
ber of shoe and leather men have be- 
gun to sense an increasing uneasiness 
about the future of suede. Will de- 
mand gradually decline—or will it 
abruptly slump? Or will suede slide 
back to its prewar seasonal pattern 
and again become. strictly Fall 


shoe? 


To attempt answer to these ques- 
tions may seem presumptuous, But 
there are some signs that point to 
plausible answers which may indi- 
cate a trend in one sense or another. 


(1) The peak of demand for suede 
appears to be reached, and the curve 
is tending downward, very slowly but 
surely. Perhaps the clearest sign of 
this is the increasing number of re- 
ports from retailers that) customers 
are saying. “What else have you 
besides suede? So many of my shoes 
recently have been suede.” The con- 
sumer is always the starting point. 
and these common comments are a 
significant straw in the wind, 


(2) Smooth leathers are gradually 
moving up in the buyers’ buying 
plans. No drastic shifts yet. but a 
movement toward smooth leathers as 
gradual replacement for suedes. Also. 
there are movements upward of rep- 
tiles, fabrics, patent. Except for rep- 
tiles these latter groups are show- 
ing no sharp uprise, but again 
the trend for them is upward after 
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Remember, the finish of the buckle is a vitally important 


factor in selling shoes! 


The most beautiful shoe design won't sell if the buckle's 
finish is tarnished, corroded or mottled! 


You never need worry about a RONC!I finish. They're famous 
throughout the trade for their exceptional high quality, dura- 
bility and attractiveness! 


More than a score of stock finishes are available for your 
selection. Special finishes can always be made to order! 
SEE YOU AT THE ALLIED SHOW!=—— 
Belmont Plaza Hotel * New York 
Sept. 6-7-8 * Room 1123 
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several very quiet years. Shoe 
fabric men, for instance, sense that 
the lull in their cycle is about the 
break, not suddenly but a gradual 
and certain opening in demand. Rep- 
tiles are already noting it. And the 
hibernation of patent is about over. 
Thus, in a consumer market which 
annually consumes a limited number 
of pairs per capita—if a pair of rep- 
tiles is purchased it means simply that 
a pair of another type—suede, for 
instance—will not be purchased. 


(3) More closed-up or semi-closed 
up shoes are coming into the fashion 
picture, This is important. Remember. 
it is generally believed that the trend 
toward open-up types was the moti- 
vating force that brought on the phe- 
nomenal upswing of suedes, Shoes 
will still be predominantly opened-up 
next Spring. But the significant point 
is that more of the closed types are 
coming in. suedes. except for 
Fall. tend to lose appeal in closed-up 
types. 


These are the chief signs pointing 

to a slight but sure movement away 

from suedes., Suede is still in for a 

good year ahead. But from there on 

- KIPS and SIDES its future appears to be less promis- 


ing. 


“PODOMETRICS” 
IS NOT A 


LEATHER COMPANY, INC. 


CHINESE WORD... 


JeHerson Leather Co. 119 Beach Street, Boston, Mass 

The John Harvey Leather Co., 50 Wildey St., Phila, Penna. 
a The John Harvey Leather Co., 1604 Locust St., St. Louis 3, Mo It's a new shoe science 

Paul J. Gerwin, 485 So. High Street, Columbus, Ohio sh és 

Stephens Leather Co, 406 S Main St, Los Angeles 13, Calif. dealing with lasts, shoes 
and feet. A new book: 
PODOMETRICS — A New 
Dimensional Approach to 
Lasts, Shoes and Feet. 


What's wrong with the 


your Mathet shape and fit of today’s 


shoes—and what can be 
t | done about it. Nineteen 

thought-stimulating chap- 
ters, 100 illustrations. 
the pages of Price $2.50. The Rumpf 
Publishing Co., 300 W. 


LEATHER and SHOES. | Adams St., Chicago 6, Ill. 
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COLORS FOR SPRING 


For Spring and Summer 1950, 
some fourteen colors for women’s 
shoes and fifteen colors for men’s 
shoes have been adopted by the 
Joint Color Committee of the Tan- 
ners’ Council, the National Shoe 
Manufacturers Association, and 
the National Shoe Retailers As- 
sociation in cooperation with the 
Textile Color Card Association. 


For merchandising purposes, 
women’s colors were classified in 
two promotional groups. titled 
Town Colors and Town and Coun- 
try Colors. Prominent among the 
latter are a new coppery tone on 
the order of Copper Rust—Fall 
1949, a new natural shade, a new 
bright yellow, a new bright green, 
c new bright red, and a new bright 
blue. Also included are Turftan 
—Spring 1949, and Misty Gray— 
Spring 1949, as well as Admiral 
Blue and Cherry Red. 


Under Town Colors are the five 
repeated shades, Cafe Brown— 
Spring 1949; Cognac Brown—Fall 
1949; Admiral Blue—Fall 1949; 
Cherry Red—Fall 1949; Green 
Pepper—Fall 1948; and a new light 
brown of the cocoa type. Black is 
also included. 


Men's Smooth Leathers feature 
the nine repeated colors, Brown 
Oak—Fall 1949; British Tan—Fall 
1949; American Burgundy—Fall 
1949; Cherrytone—Fall 1949; Gold- 
en Harvest—Fall 1949; Ranger 
Tan—Spring 1949; Tawny Tan 
—Fall 1949; Cocoa Tan—Spring 
1949; and Natural Tan—Fall 1949. 
Black is included also. Grained 
Leathers include a new ruddy 
tone and the repeated color, Gold- 
en Harvest. Brushed leathers have 
a new medium brown lighter than 
Huntbrown, Fall—1949; a navy 
blue; a dark green; and the re- 
peated colors, Bermuda Brown— 
Fall 1949; and Rustic Grey—Fall 
1949. White is also considered im- 
portant. 
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Why do you see so 
much Korn white side 


leather around? 


Value 


Yes. just honest-to- 


goodness value. 


Black & Colored 
SIDE LEATHER 


KORN 


sPLITS Leather Co. 


Also:— 


for every purpose 


Peabody Mass. 


PACEMAKERS OF PROGRESS 


You don’t really know the shoe industry until you've 
read this book. An amazing wealth of fresh knowl- 
edge brought to your desk. Its 346 pages are pro- 
fusely illustrated. Price $6. The Rumpf Publishing 
Co., 300 W. Adams St., Chicago 6, Ill. 


not one = but TWO of America’s 
most modern shoc ornament 


factories 


Write for samples — TODAY 


SHOE SUPPLY CO.. INC. 
“Exterior Decorators of Fashcou Footucar 


SALES OFFICE LINCOLN STREET BOSTON 1! MASS Libs ty 2.5498 
FACTORIES AT BOSTON. MASS AND PROVIDENCE @ | 


© Pennsylvenia © Gincine © Chicago © St. Louis © © Letin America 


Suede 


worth the difference 


SLATTERY BROS. TANNING CO. 


210 Seuth St. Beston 11, Mass. 


PODOMETRICS — A NEW SHOE BOOK 


About it one manufacturer says, “A terrific impact on 
the industry's traditional thinking about lasts, shoes 
and feet.” A truly scientific study that strikes at the 
roots of dozens of common and costly shoe problems. 
One hundred original illustrations. Price $2.59 The 
Rumpf Publishing Co., 300 W. Adzems St., Chicago 6, 
Ill. 


U.S. TO SPEND 
THREE BILLION ON SHOES 

The American consumer is ex- 
pected to spend an aggregate of 
$3,050,000,000 for shoes and slip- 
pers during 1949, according to a 
study of consumer apparel pur- 
chasing estimates by the U. S. 
Chamber of Commerce. During 
1948, U. S. consumers spent $2.,- 
$87,000,000 for shoes and other 
footwear and in 1947, the figure 
was $2,975,000,000. 

Women are expected to buy S1,- 
290,000,000 worth of this or $31.30 
per person. Estimated expendi- 
tures for men are $870 million or 
$17.40 per man. Girls will invest 
$500 million at $21.80 each while 
boys will pay a total of $390 mil- 
lion, averaging $16.60 each. 

Percentagewise, men are ex- 
pected to devote 12 percent of 
their clothes budget to shoes and 
slippers, with women approximat- 
ing this figure. Girls will spend 18 
percent of their budget while boys 
will allot some 21 percent of their 
apparel purchase to shoes and 
slippers. 

No estimate was made of the 
omount to be spent on shoe re- 
pairing although Dept. of Com- 
merce figures show a continuing 
decline from $293 million in 1946 to 
$275 million in 1947 and $261 
million in 1948. 


"SHOEMOBILE" 

One of the newer ideas flourish- 
ing in Boston today is a traveling 
“Shoemobile” which brings a com- 
plete children’s shoefitting service 
right to the doorstep. The ‘Shoe- 
mobile” is a_ brightly-painted 
Dodge truck outfitted with a wide 
variety of shoes, sneakers and 
other footwear for children up to 
the age of 12. A telephone call 
will bring the tots’ “shoestore on 
wheels” around at an appointed 
time. 

The idea was originated by two 
brothers, Norman and Sidney Ber- 
kowitz, who felt that parents would 
welcome the chance to have their 
children fitted in the home. The 
shoes are "Little Yankees’ manu- 
factured in Newmarket, N. H. 
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11.7 PAIRS YEARLY 


The average American worker's 
family of four annually buys three 
pairs of shoes for the wife for dress 
or street wear, 3.7 pair for daugh- 
ter, 2.9 pair for son, but only 2.1 
pair for the father of the family. 


This statement is contained in a 
150-page illustrated printed book, 
called "Gift of Freedom,” issued 
by the Bureau of Labor Statistics 
primarily for use abroad to tell 
other nations of the standards of 
living in the United States. 


The study also reveals that the 
wife buys one handbag a year, 
and 0.2 for the girl, and one pair 
cf gloves for the wife and 0.8 for 
the daughter. As for the men in 
the family, the purchases are 
given as 0.6 pair of leather or wool 
gloves each for the father and son. 


The book also tells the approxi- 
mate “hours of work required by 
average factory worker’ to earn 
enough to purchase certain items. 
A man’s work shoes took six 
hours, but 52 were needed for 
women's street shoes and three 
hours for play shoes for both the 
wife and her daughter. 


The authors assure European 
readers that “high shoes have 
virtually disappeared” in America 
and that most men now wear “low 
shoes except for work shoes.” 


600 EXHIBIT 
AT NATIONAL SHOE FAIR 


Nearly 600 firms have reserved 
some 1100 sample rooms, and an 
additional 80 booths for the 1949 
National Shoe Fair, which will be 
held in Chicago, October 31, 
through November 3. 


Four hotels—the Palmer House 
The Stevens, the Morrison and the 
Congress—have been selected as 
exhibiting hotels. 


Sponsors of this year’s fair, the 
National Shoe Manufacturers 
Assn., and the National Shoe Re- 
tailers Assn., predict record-break- 
ing attendance. 
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Lacquer finished grains on sides and calf 


Suede Splits 
White and 


oLining Splits 


Ooze and Finished 


Chrome Ketan Sole Splits 


Quality Leathers produced in volume for 


the popular priced shoes. 


Crestbrand 


LEATHER COMPANY 


Booth #7 133 South St. 


Spring Leather Opening ie 
Sept. 7-8—Waldorf-Astoria Boston 11, Mass. 


Tannery at Salem, Mass. 


6000 Years of Shoemaking 


That’s the remarkable story of PACEMAKERS OF 
PROGRESS, by Harold Quimby, eminent shoe in- 
dustry authority. There’s a gap in your technical 
library until you own this book. Price $6. The Rumpf 
Publishing Co., 300 W. Adams St., Chicago 6, III. 


CVC 


| STYLE 


= mal No. 2217 
Buckies 


GILT—GUN METAL 
NICKLE—BRONZE 


ROLLER—NONROLLER 
STEEL OR BRASS BASE 


Sling back pump featuring '/4 
inch two strap ornamental vamp 
buckle #2217, manufactured by 
Domestic Novelty Co., 217 High 
St., Newark 2, N. J. Shoe style 
design by Edward L. Rosen, Brook- 
lyn, N. Y. 


DOMESTIC NOVELTY CO. 


Manufacturers 


ALL COLORS 
IN BAKED ENAMEL 


WRITE FOR SAMPLES 


217 High Street Newark 2, N. J. 


Reach the 
Most Important 
Buyers 
In The 
Shoe Industry 
Through the 
Pages of 


LEATHER 
and SHOES 


The Rumpf Publishing Co. 


300 WEST ADAMS STREET 
CHICAGO 6, ILLINOIS 


Genuine Buck 


is made only from 


Im ported Deerskins 


GARLIN genuine buck is 
“THRU-WHITE™. is finely 
napped and superbly tanned. It meets the exacting requirements of shoe 
manufacturers who will NOT compromise with quality. Value Minded 
buyers prefer genuine buck. 
GARLIN genuine “THRU-WHITE” buck is more than a finish. It is a 


specific type of quality leather produced only from imported DEER- 


& CO. INC. 


14 South St.. Boston. Mass. 


Sales Agents: Wilham J. Dauer, St. Louis, Mo.; A. E. Pieken 
brock, Milwaukee 3, Wisconsin; Walter N. Schafstall, Cin- 
cinnati, Ohio; Russ White Co., Los Angeles, California 


Booth 35 
Waldorf-Astoria 


New York City 


| All Members of the Profession 
interested in the 


FRENCH MARKET 
should read 


LE CUIR 


EDITION 
COMMERCIALE 


the most important trade paper 
for our industries in Europe, 
published daily as soon as condi- 
tions permit, now three times a 
week. 


Subscription price: U. S. A. and 
England and Postal Union, Frs: 
900. Other countries, Frs. 1,000. 


Also, for all technicians: 


REVUE TECHNIQUE 
DES INDUSTRIES 
DU CUIR 


(Formerly LE CUIR TECHNIQUE) 
54, Rue de Bondy 


Paris, France 


Subscription price: U. S. A. and 
| England and Postal Union, Frs: 
} 650. Other countries, Frs: 700. 


LEATHER and SHOES--Auqust 30, 1949 


1 | 
fj 
YW 
ie 
| 
' 
| | 
| 
H 
GENUINE 
56 


BOOKS FOR 
| EVERYONE IN THE 
INDUSTRY 


Shoes—Pacemakers of Progress 
By Harold R. Quimby 


The complete development 
of shoes and their manufacture 
from 2000 B.C. to 1946 A.D. 
A liberal education to anyone 
in the shoe industry. 

$6.60 


Bank Loans to 
Shoe Manufacturers 


By E. Morton Jennings 


Leather, shoe men, students, 
and bankers engaged in loaning 
money to shoe manufacturers, 
should have this book. It con- 
tains a vast amount of sound 
financial information on mar- 
kets, futures, contracts, labor, 
shoe machinery and distribu- 


tion. 
$6.00 


Tanning Processes 
By August C. Orthmann 


This book belongs in every 
leather man’s library. It contains 
usable, essential, every-day 
leather making procedures 
written by a nationally recog- 
nized authority on the chemistry 
and process of tanning. 


$12.50 


Podometrics 
By William A. Rossi 


The most hot!y discussed book 
in the shoe industry. It covers 
the vital subject of foot mea- 
surements and foot types as 
they relate to shoes and lasts. 
It is “'packed full'’ of original 
ideas on tomorrow's approaches 
to last making. 


$2.50 


All published by 
THE RUMPF PUBLISHING CO. 


309 West Adams St., 
Chicago 6, Ill. 
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SHOE SALES 


AAA 


4 WILL BE 


RIDIN’ H1GH... 
WITH THE NEW 


Western 
Buckles 


by FACO... 


The new loofer Ornament 
with either prong or lug 


Buckle & Tip Complete #158 5183.1" 


* Felch Anderson rides the tide of shoe fashion with the newest, 
smartest western buckles and ornaments. Your shoes will look 
better with this newest FACO Buckle; will sell faster; be a 
step ahead in the fashion parade. 
This new FACO Buckle is easily attached to the shoe, thus 
reducing your costs. It was designed with that thought in 
mind. The buckle has a rolled edge, which prevents the strap 
from cutting, It has all the famous FACO Quality characteristics 
The new buckle is available in a wide voriety of finishes including nickel, gilt, jet- 
nickel, jet-gilt, silver oxdized, copper oxidized, outique bronze and gold plated 
It is now available in 1” size (shown above) and is scheduled for production in 4" 


ond sizes. R 
FELCH-ANDERSON COMPANY 


248 TORONTO AVENUE + PROVIDENCE 5, R. I. + STUART 1-1210 
FOREIGN SALES OFFICE + 15 MOORE ST., NEW YORK 4, WN. Y. 


SUEDE SPLITS 
EMBOSSED LEATHERS 


Jefferson Leather Co., 
Beach St., 
John Harvey Lea. Co 


St. 


REGIS LEATHER CO. INC. 
100 Foster St. « 


SMOOTH LEATHERS 


Contract work a 
Specialty 


Peabody, Mass. 


Representatives 
E. & H. Supply Co., 
5 Beekman St., New York. 


Stephens Leather Co., 
406 S. Main St., Los Angeles. 


Boston. 


Louis & Philadelphia. 
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GEILICH 


LINING LEATHERS 


GEILICH LEATHER CO., 


TAUNTON, MASS. 


by Cooney- Weiss 


COONEY-WEISS FABRICS CORP., 115 Beach St., Boston 11, Mass. 


The suede-like 
coated fabric for 


ECONOMY 
BEAUTY 
WEAR 
SALES 


All colors in stock 


Aduertisenrs 


Acme Leather Co 


Barbour Welting Co. . .. 16 and 
Beckwith 


Brezner, N. 


‘arr Leather 
ney-Weiss C 
‘restbrand Leather 


lomestic Novelty 
Donovan, F. C 
Essex Shoe 


Felch-Anderson 


Garlin, J. & 
Geilich Leather 
Gleason Leather C 


Greenebaum J., Tanning 


PUBLICATION OFFICES 


LEATHER 
and 


300 West Adams Street, Chicago 6, Ill. 


BRANCH OFFICES AND AGENTS 

BOSTON 10, MASS.: Frederick G. Moynahan, 
10 High St, Liberty 2-4652 

NEW YORK 7, N. Y.: Cardwell &. Belding, 20 
Vesey BArclay 7-8783 

PHILADELPHIA 4!, PA: CE. Belding, 4674 N. 
Sydenham St., Michigan 2744 

CINCINNATI 2, OHIO: O. H. Bardon, 529 Syca- 
more St., Main 6662 

ST. LOUIS 6, MO: William Creahan, 2549A N 
Market St., Centra! 3494 


Advertising Manager: Philip Melhado 

GREAT BRITAIN and EUROPE: J. B. Tratsart 
(J. Leslie Brown), 5, London St., London, W. 2, 
Paddington 5946 

ARGENTINA, BRAZIL, PARAGUAY, and URU- 
GUAY: P. C. Fernandez & Co. de Boston, 
U.S.A. "Caronea,"' 4040 Lezica, Buenos Aires, 
Argentina 

PERU, CHILE, ECUADOR, and BOLIVIA: P. C. 
Fernander & Cia, SA.. Apartado No. 1654, 
Lima, Peru 


CUBA, DOMINICAN REPUBLIC, HAITI, and 
JAMAICA: P. C. Fernandez & Co., Ltd., Apar- 
tado No. 2498, Havana, Cuba 


PANAMA, COSTA RICA, VENEZUELA, COLOM- 
BIA, and CURACAO: P. C. Fernandez & Cia, 
Ltd., Apartado No. 3109, Panama, RP. 

ASIA: Far Eastern Leather Corp., 143-144 Em- 
bankment Bidg., Shanghai, China 

MEXICO and CENTRAL AMERICA: Carlos Manuel 


Elizondo, San Jeronimo 90. Mexico City, D.F.. 
Mexico, Telephones Eric 12-89-65, Mex. L-46-03 
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Hunt-Rankin Leathor C 4! 
i Irving Tanning C 8 q 
Korn Leather C 
| 
Lynn Buckle Co. ... 44 
Lynn Innersole C 45 and 47 
| North & Judd Mfg. C 19 
| Northwestern Leather C ition 
{| Ohio Leather Co., The 1 
: | Paris Leather C 44 
Precision Buckles, In 
| Prime Mfg. Co. ....... 10 
Regis Leather C OF 
| ' Ronci Co., The 51 
| ; } Rotary Machine Co., The . 2and 3 
Rueping, Fred, Leather C 
| 
| Slattery Bros., Tanning C 
3 
| United Last C 
q 
| | United States Leather C Pac’: Cover 
United Stay Co., Inc 
| Windram Mig. Co. . 43 
Winslow Bros. & Smith Co. .... 17 
a 
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Are You 
Missing 
a Popular 


Seller 


Peauars you have considered adding another shoe 

E. to your line but have been stymied by the all 
important question: “Which style will pay off bese?” 
PUT IT UP TO UNITED LAsT! 


As humans, we are naturally not infallible but we can 
reduce your margin of chance to the vanishing point. 
United Last men, in addition to creating style leaders, 
are constantly traveling... watching ... and listening. 
We’re at the shows, we’re on the streets and, in our 
“round table” discussions, we continually analyze 
and evaluate trends the country over. 

With today’s closer margins, it is important that all 
shoe lines which can be made and sold profitably 
receive the manufacturer’s serious consideration in 
order to obtain maximum volume from his operations. 
At all times United Last is ready and able to help. 


UNITED LAST COMPANY 


Boston, Massachusetts 
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are 
porous for 


proper foot ventilation 


allowing the feet 


to breathe 
protect 


health by 
preserving 
the shape of 


the shoe 
provide 


the distinction 
of a 
quality product 


flexible 
for foot 
comfort 
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